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The Next Chapter

A Strong history of cooperative marketing between Huon Valley a
Kingborough Councils

A Leaders in regional marketing
A Transition from drive marketing to the experience revolution
A Increased regional competition

A Four discrete destinations as the reglon matures and deve
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A Desire to work together but reflect change in visitor needs /gbOl“OUgh

organisational developmentsHuon Valley brand

A Need for destination marketing umbrella that can fully encompass the
four sub regions in an integrated way that supports greater region and
state marketing
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A Councils contracted DST to implement brand development
and marketing program:
Brand Style Guide
Visitor Guide
Social Media
Website
Direct Mall
Cooperative Opportunities

A Industry development:
A sub regional meetings/workshops
A Bimonthly newsletter
A Regular updates including operatacebookpage

A Budget: $75,000 (Kingborough $50,000, Huon Valley
$25,000)

A Huon Valley and Kingborough Tourism Reference Group

To To To To Do Do



Reference Group
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The Place
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secrets.

As scenic from the land as it is from the sea
So close to Hobart you can probably see it out the window
Dense with hidden gems for you to uncover
Aunspoiltcoast of sheltered coves and hidden bays
A place to seek solitude and for reflection




